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Секция 16
Мемлекеттік басқару және мемлекеттік қызмет

Государственное управление и государственная служба

РОЛЬ МЕСТНЫХ ОРГАНОВ УПРАВЛЕНИЯ В СОЗДАНИИ 
И ПОДДЕРЖАНИИ ИННОВАЦИОННЫХ ЭКОСИСТЕМ

АМАНКЕЛЬДИЕВА А. А.
магистрант, Торайгыров университет, г. Павлодар

ДАВИДЕНКО Л. М.
к.э.н., ассоциированный профессора, Торайгыров университет, г. Павлодар

В условиях глобализации и ускоренного научно-технического 
прогресса инновационные экосистемы становятся важнейшим 
фактором устойчивого экономического развития. Казахстан, 
стремясь к диверсификации экономики и повышению 
конкурентоспособности, признает необходимость формирования 
эффективной инновационной среды. В этом контексте роль местных 
органов управления становится ключевой, так как именно на 
уровне регионов реализуются многие инновационные инициативы. 
Учитывая уникальные социально-экономические условия страны, 
исследование этого вопроса приобретает особую значимость. [1]

Основные функции местных органов управления:
- Создание инновационной инфраструктуры: Местные органы 

власти ответственны за развитие технопарков, инкубаторов и 
исследовательских центров, которые обеспечивают поддержку 
стартапам и инновационным проектам;

- Стимулирование частного сектора: Органы управления 
могут разрабатывать программы и инициативы, направленные на 
поддержку местного бизнеса, включая налоговые льготы и гранты 
для инновационных проектов;

- Образовательные инициативы: Взаимодействие с высшими 
учебными заведениями и научными организациями позволяет 
формировать квалифицированные кадры, способные развивать и 
внедрять инновации;

- Партнерство с бизнесом: Установление партнерских 
отношений между государственными структурами и частными 
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поддержке. При этом раньше утверждался разрешительный список 
370 ОКЭД для применения СНР Розничного налога. Теперь будет 
запретительный список, кому запрещено.

И третий - «Режим для крестьянских и фермерских хозяйств». 
Для них предлагается оставить текущий режим без изменений. Вместо 
единого земельного налога будет уплачиваться индивидуальный 
подоходный налог (ИПН) [4, с. 17].

По-моему мнению, если действительно отменят популярные 
среди наших предпринимателей специальные налоговые режимы 
(СНР) «упрощенку» и «розничный налог», то пойдет «дробление 
бизнеса». Ведь то, что хотят сделать, а это – объединить СНР 
на основе упрощенной декларации, где налог составляет 3% с  
розничным налогом в один режим со ставками 2% на  продажи 
и услуги потребителям и 8% — на сделки с другими компаниями. 
Ограничение по  численности работников вводить не  стали, 
но пределы по доходу для применения СНР хотят снизить с 600 000 
МРП (2,2 млрд тенге) до 135 400 МРП (500 млн тенге). От этого 
ситуация лучше не станет. Здесь нужно не объединять, а оставить 
все как есть. Ежегодно нужно облегчать работу бизнеса, а не давить 
на него. Так же стоит отметить , что бизнесы будут уходить в 
теневую экономику, а это будет провоцировать росту коррупции. 
Нам нужно наоборот повышать внутреннюю экономику. Между 
государством и бизнесом должны быть компромиссы для того, 
чтобы бизнесмены начали доверять государству. Поэтому будем 
надеяться на дополнительные корректировки по Налоговому 
кодексу.  
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MARKETING APPROACH IN THE MANAGEMENT OF  
A PROFESSIONAL EDUCATIONAL ORGANIZATION 

IN MODERN CONDITIONS

MUSSINA A. ZH.
c.e.s., PhD, Associate Professor, Toraighyrov University, Pavlodar 

BEKNIYAZOVA D. S.
PhD, Associate Professor, Toraighyrov University, Pavlodar

OMAROVA G. T. 
senior lecturer, Toraighyrov University, Pavlodar

The current economic situation has an impact on all spheres of 
society, including education. In the new socio-economic conditions, 
there is a need to modernize the education system. Innovative education 
management, declared at the federal level, is becoming one of the 
driving forces for the development of the education system and a 
specific educational institution. In the context of reforming the education 
system, we observe that it is impossible to achieve positive results in the 
educational services market without planning our actions and predicting 
their consequences. 

Planning is the basis for the survival of an educational institution:
marketing helps to solve the tasks that are set for an educational 

institution in the near and long term; 
provides an assessment of the current market situation in the 

provision of educational services; helps to analyze the educational 
services market and information about potential consumers; 

provides an assessment of the financial results necessary to achieve 
the set goals in a competitive environment with manufacturers of similar 
services; 

allows you to effectively develop the extra-budgetary activities of 
an educational institution.

Planning has always been a prerequisite for effective work, the 
main difference between the new planning model and the previous one 
is the focus on the need for lifelong education, so now the educational 
institution needs to develop a strategy for the development of educational 
services taking into account the new model [1, p. 32].
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The new education standards provide for an individual trajectory 
of obtaining educational services for each specific consumer, this is 
training in professional modules, the set of which is determined by the 
consumer independently. Upon completion of the study of each module, 
a certificate is issued, giving the opportunity to engage in a particular 
professional activity. 

In addition, the educational institution needs to develop new 
educational programs that are attractive to consumers so that potential 
consumers purchase these educational services.

Marketing can help resolve the contradictions between high rates of 
economic change and low rates of development of the education system; 
between the demand for educational services and the actual supply from 
educational institutions. The need to establish marketing activities in the 
structure of the educational system is justified in the works of prominent 
Russian scientists. 

Educational institutions, as entities that form and offer educational 
services to the market, play a crucial role in the development of marketing 
in the field of education. They perform key functions from a marketing 
point of view, including:

provision of educational services to students, transfer of desired and 
necessary knowledge, skills and abilities (both in content and volume, 
as well as in assortment and quality);

production and provision of related educational services, as well as 
the provision of influences that shape the personality of a future specialist;

provision of information and intermediary services to potential and 
real students and employers, including coordination with them of the 
conditions of future work, the size, procedure and sources of financing 
of educational services, etc. [2, p. 36].

The management of any modern educational institution requires a 
professional approach to the implementation of these processes. The need 
for such an understanding is sometimes difficult, because many heads 
of educational institutions in Kazakhstan today do not have professional 
education in the field of management and marketing. This leads to a 
decrease in the competitiveness of an educational institution. Based on 
modern concepts, any organization is surrounded by a system of diverse 
connections. No one will deny that every organization is directly and 
directly connected to the external environment. This includes both the 
economic and social environment. The organization-society relationship 
reflects the form of manifestation of this interaction, and this relationship 

is nothing more than marketing. It provides production management 
based on consideration of external factors.

Marketing management is the purposeful coordination of the 
marketing activities of an educational institution based on market 
requirements in order to provide high–quality educational services and 
needs to target consumers [3, p. 206].

The marketing management system of an educational institution 
can be represented as a set of three subsystems:

1) analysis of the educational services market;
2) development of a marketing plan for an educational institution;
3) implementation of the marketing plan of the educational 

institution.
The purpose of the subsystem “Analysis of the educational services 

market” is to be able to use the new market prospects opening up for 
an educational institution, to find new directions for its development, 
and possibly to restructure its activities in accordance with market 
requirements. Some educational institutions identify these prospects by 
searching for and implementing new training programs and technologies, 
while others focus on new markets, make attempts to anticipate the 
emergence of new services, diversify the process of providing educational 
services, identify and select the most profitable and promising markets 
for an educational institution. The procedure for selecting target markets 
consists in forecasting the demand for educational services in regional 
or municipal markets; subsequent market segmentation and selection of 
target segments; choosing a way to position their educational services 
among similar services of competitors in the selected market segment. 
The assessment of changes taking place in the market, the level of 
competitiveness of educational institutions, their consumer orientation, 
relevance is the subject of study and the development of subsequent 
recommendations [4, p. 117].

The subsystem “Development of an educational institution’s 
marketing plan” solves the tasks of forming appropriate marketing tools 
for each of the selected market segments. Using these tools, educational 
institutions try to evoke the desired reaction from the consumer to 
their marketing activities, their educational services, ensure constant 
demand and profit, and link the results of the previous subsystem into 
a single whole. This is due to the development of a number of auxiliary 
subsystems: the formation of a portfolio of orders, marketing planning, 
marketing information, promotion of educational services, etc.
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The marketing management system in an educational organization, 
depending on the current situation, allows you to implement target 
and strategic settings, adjust and increase their value significance for 
consumers in educational services and needs, maintaining the necessary 
demand for educational services and needs, implementing the economic 
law of supply and demand [4].

Marketing management rules:
marketing is demand-oriented (social order), which is the main 

object of management study and impact.
marketing management is primarily situational. Management 

decisions, their content, direction, and timing are determined depending 
on the situation as potential problems are discovered.

the adaptive nature of management, the focus on active market 
impact, the formation of demand for promising educational services. 
The adaptive nature of management requires entrepreneurial initiative, 
the development of new competitive ideas, programs, technologies, and 
their operational implementation in an educational institution.

marketing focuses the activities of the institution on achieving 
economic and social efficiency. This is ensured by the scale of the 
introduction of new services, their activities, practical effectiveness and 
high quality of educational programs and technologies [5, p. 81].

The consumption of educational services is a long process, its 
result is delayed in time. Therefore, it is difficult for both an educational 
institution and a consumer of educational services to assess the quality 
of educational services in general. At the same time, this process can be 
divided into separate steps, elements that are limited in time and amenable 
to qualitative and quantitative assessment, which allows you to control 
and regulate the effectiveness of the service as a whole. 

In education at all its stages, the consumer is not only the students 
themselves, but also their parents. That is, the customer and the client 
are not always the same person, which determines additional difficulties 
in analyzing the needs and preferences of the consumer, in predicting 
the result of educational services and needs and ways to implement 
them. Educational organizations, acting on the basis of marketing and 
combining their efforts, carrying out reasonable cooperation of activities, 
can have a significant impact on the development of the education market, 
on the content and quality of education. And the state acts in the field of 
education not only as the main investor, but also as a guarantor of the 
quality of education [6, p. 110].

Marketing research is an economically feasible way to determine 
what people need, want, think, believe or do; it is a set of activities 
involving the collection, registration and analysis of information in order 
to facilitate the process of making responsible management decisions. 
The results of marketing research help to provide services or implement 
policies in accordance with the requirements of consumers and society 
[7, p. 214].

In modern conditions, it is important to take into account new 
signs (indicators) of the quality of vocational education, among which: 
consumer satisfaction with educational services, the substantial wealth 
of services provided, the high technological and methodological 
level of classes conducted, the creative state of the teaching staff, 
the attractiveness and attractiveness of an educational institution for 
consumers of educational services, economic efficiency, manifested 
in the improvement of the financial condition of vocational education 
institutions and subjects of educational activity (teachers).

A marketing strategy is the foundation of successful management 
activities of an educational institution. All activities in the field of 
marketing, advertising, public relations (PR) and sales work in the same 
direction, which means they are consistent with this strategy and do not 
contradict it. It is these approaches that effectively implement a marketing 
strategy in practice, putting it into practice. 

Choosing the best course to achieve the goal is the task of the 
strategy. The promotion of the service helps to attract attention and 
funds. The main task of promoting an educational service to the market 
is to bring information about an educational institution to a potential 
buyer. The system of promotion of services to the market is a program 
of general marketing communications of a service producer institution. 

It is necessary to improve the quality of training of a specialist of 
secondary vocational education who is competitive in the labor market; 
to form such professionally important qualities among students as 
professional orientation, competence, skills of creative self-development; 
to develop a program for the gradual formation of professionally 
important qualities of a graduate of a technical school; to substantiate 
and test the most effective forms, methods and means of developing 
professionally important qualities and activities among students; to 
enhance the culture of interpersonal communication.

The strategy should be developed by presenting in detail the 
details related to the marketing tools and specific activities. Responsible 
persons and deadlines are selected for the events. All those responsible 
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for marketing involve other employees in the collection and analysis of 
information. 

Thus, the marketing approach in the management of an educational 
institution optimizes the process of developing professional competencies 
of teachers, significant changes in the organization and content of the 
educational process, and increasing the competitiveness of a professional 
educational organization as a whole.
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В СОЦИАЛЬНО-ЭКОНОМИЧЕСКОМ РАЗВИТИИ СТРАНЫ

НУРБАЕВА Г. Е.
к.э.н., асоц. профессор, кафедра «Учет и финансы», 

Торайгыров университет, г. Павлодар
ЦЕЛЛЕР Э. А.

студент, Торайгыров университет, г. Павлодар

Энергетическая промышленность Казахстана является одной 
из ключевых отраслей, определяющих экономическое развитие 
страны. Обладая богатыми запасами природных ресурсов, включая 
нефть, природный газ и уголь, Казахстан занял прочное место среди 
ведущих энергетических игроков на евразийском континенте. 
Значительная доля электроэнергии в стране производится за счет 

угольных электростанций, что обусловлено крупными запасами 
угля в таких регионах, как Карагандинская и Павлодарская области.

Угольные электростанции на протяжении многих десятилетий 
играли ключевую роль в обеспечении энергетической безопасности 
многих стран, включая Казахстан. Их значимость сложно 
переоценить, так как именно угольные ТЭС стали фундаментом 
для индустриализации и урбанизации. В современных реалиях, 
несмотря на глобальные тенденции перехода к зеленой энергии, 
угольные электростанции продолжают оставаться важным 
элементом экономики, обеспечивая рабочие места, стабильные 
поставки энергии и вклад в ВВП [1, c. 39].

Однако вместе с экономическими преимуществами, 
использование угля вызывает значительные экологические 
вызовы, что приводит к необходимости поиска баланса между 
развитием экономики и экологической безопасностью. В данной 
статье мы рассмотрим состояние энергетической промышленности 
Казахстана, роль угольных электростанций в социально-
экономическом развитии, их влияние на локальные сообщества, 
экономику в целом, а также вызовы, с которыми сталкивается страна 
в условиях мирового энергоперехода.

На начало текущего года, по данным национального 
оператора магистральных электросетей АО «KEGOC», суммарная 
установленная мощность 222 электростанций Казахстана превысила 
24,6 ГВт, а располагаемая мощность составила 18,3 ГВт. Основу 
энергетической генерации составляют тепловые электростанции 
(ТЭС), работающие на угле и газе, доля которых превышает 78% 
(таблица 1).

Таблица 1 – Установленная мощность электростанций 
Казахстана, МВт

Электростанции Мощность
Тепловые электростанции всего: 19 223,2

  Паротурбинные, из них: 17 163,5
   — пылеугольные 13 075

   — на газе и мазуте 4 088,5
Газотурбинные 2 059,7

Ветряные электростанции 1 411,3
Солнечные электростанции 1 196,2

Гидроэлектростанции 2 810,1
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